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This Full Report holds the keys to
your best marketing strategy.
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Hey there! j

Thank you for purchasing this resource. It's sparked so many ah-hah
moments for others and I can’t help but expect the same for you.

Hi, I'm Brit, the Creator of MarketingPersonalities.com. I'll be guiding you
through this Report today and sharing my best insights on your specific
Marketing Personality Type.

Before we dive right into the juicy intel contained in this resource, though, we
have to take care of something.

See, at this point, you already know what your best marketing strategy
includes based on your Marketing Personality Type. You found that on the
MarketingPersonalities.com website. And this idea of matching your
personality type to your best marketing strategy is attractive to you. Feeling
good about your marketing strategy? Sign me up!

And now, having purchased your Full Report, I can guess you're curious to see
if this could really work for you and your business. Could you really base your

marketing strategy on what feels good for you and have it actually work??

It's a valid question. And I want to answer it right away, before we go any
further.

Yes. YES! This will work for you.
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Here's why.

When your marketing strategy feels good for you to put into play, your

audience notices that feel-good energy you're bringing to the table. Naturally,
they want more of those positive vibes.

And when you consistently market yourself in a way that feels good and
aligned to you, the right customers - your most ideal, most fun-to-work-with

customers - naturally find you.

It's no longer a stress and strain and struggle to find the right people to work
with. They find you!

Because, while it might sound cliche, it's completely true - your vibe attracts
your tribe. The feel-good way in which you present yourself in your marketing

will attract clients and customers you'll genuinely feel good about serving.

But how do you know what marketing strategy will feel good to you without
the proverbial “throwing spaghetti at the wall to see what sticks?”

Well, you could continue wasting time with trying everything under the sun.

Or you could take a shortcut to marketing that feels good included right here,
in this Report.
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['m going to guide you
through...

Important things to note about your Myers-Briggs Personality Type

Where you find flow and power in your work

What your best marketing strategy includes

An example of what your best marketing strategy could look like

What your worst marketing strategy includes (so you can stay away)
Real-life entrepreneurs with your same personality type

A short list of books I recommend for you

A series of journal prompts to get you thinking about how to apply your
Marketing Personality Type to your current business

MUCH better than
throwing spaghetti at
the wall, eh?

So, repeat after me:

| DON'T HAVE TO FEEL FAKE AND SALESY TO GROW MY
BUSINESS. MARKETING CAN FEEL GOOD!

YES. Let’s dig in.
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Oh, one more thing
betore we get started.

LET ME GIVE YOU A HEADS UP ON WHAT | TEND TO HEAR
FROM OTHER INTJS, LIKE YOU.

PURCHASE
FULL REPORT
TO UNLOCK
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INTJ Architect

IMPORTANT THINGS TO NOTE ABOUT YOUR
MYERS-BRIGGS PERSONALITY TYPE

Being an Architect, you are a part of the Analyst tribe of personalities.

YOU ARE RATIONALE-DRIVEN. As a part of the Analyst tribe, you tend to
believe in what makes rational sense to you.

BY FAILING TO PLAN, YOU PLAN TO FAIL. You are naturally gifted in
creating a logical plan to get the job done. And because you're often
imaginative and strong-willed, you not only create innovative solutions to
problems - you find a way for them to be implemented too.

YOU MUST START STRATEGY. You're willing to work on something if, and
only if, the strategy to completing the work is comprehensive and strategic.
Without a clear strategy, you quickly lose interest and feel like you're wasting
time.

YOU LOVE THE DEDUCTION PROCESS. You often feel best when you're

deducing the “big picture” or vision into smaller, actionable steps and
milestones.
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Let's go a little
deeper.

UNIQUE TO YOU AS AN ARCHITECT (INTJ-A/T),
ACCORDING TO 16PERSONALITIES, YOU TEND TO BE AN
“IMAGINATIVE AND STRATEGIC THINKER, WITH A PLAN

FOR EVERYTHING.”
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Your Best Marketing
Strategy

WILL INCLUDE AN OPPORTUNITY TO BUILD AN
AUTOMATED SALES FUNNEL WITH SEVERAL METRICS TO
TRACK AND LEVERAGE.
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Example of an

INTJ's Marketing
Strategy
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Your Worst
Marketing Strategy
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Real-Life INTJ
Entrepreneurs
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Books I Recommend
to INTJs
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https://www.amazon.com/Predictably-Irrational-Revised-Expanded-Decisions/dp/0061353248/ref=sr_1_1?ie=UTF8&qid=1542404990&sr=8-1&keywords=predictably+irrational
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https://www.amazon.com/Magic-Thinking-Big-David-Schwartz/dp/0671646788/ref=sr_1_2?ie=UTF8&qid=1542405091&sr=8-2&keywords=the+magic+of+thinking+big
https://www.amazon.com/Magic-Thinking-Big-David-Schwartz/dp/0671646788/ref=sr_1_2?ie=UTF8&qid=1542405091&sr=8-2&keywords=the+magic+of+thinking+big
http://marketingpersonalities.com/
https://www.amazon.com/Elon-Musk-SpaceX-Fantastic-Future/dp/0062301233/ref=sr_1_3?ie=UTF8&qid=1542634501&sr=8-3&keywords=elon+musk
https://www.amazon.com/Elon-Musk-SpaceX-Fantastic-Future/dp/0062301233/ref=sr_1_3?ie=UTF8&qid=1542634501&sr=8-3&keywords=elon+musk

Prompts to Get
You Started
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Keep Going!
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