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Hey there!
Thank you for purchasing this resource. It’s sparked so many ah-hah 
moments for others and I can’t help but expect the same for you. 
 
Hi, I’m Brit, the Creator of MarketingPersonalities.com. I’ll be guiding you 
through this Report today and sharing my best insights on your specific 
Marketing Personality Type. 
 
Before we dive right into the juicy intel contained in this resource, though, we 
have to take care of something. 
 
See, at this point, you already know what your best marketing strategy 
includes based on your Marketing Personality Type. You found that on the 
MarketingPersonalities.com website. And this idea of matching your 
personality type to your best marketing strategy is attractive to you. Feeling 
good about your marketing strategy? Sign me up! 
 
And now, having purchased your Full Report, I can guess you’re curious to see 
if this could really work for you and your business. Could you really base your 
marketing strategy on what feels good for you and have it actually work??
 
It’s a valid question. And I want to answer it right away, before we go any 
further. 
 
Yes. YES! This will work for you.
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Here's why.
When your marketing strategy feels good for you to put into play, your 
audience notices that feel-good energy you’re bringing to the table. Naturally, 
they want more of those positive vibes.
 
And when you consistently market yourself in a way that feels good and 
aligned to you, the right customers - your most ideal, most fun-to-work-with 
customers - naturally find you.
 
It’s no longer a stress and strain and struggle to find the right people to work 
with. They find you!
 
Because, while it might sound cliche, it’s completely true - your vibe attracts 
your tribe. The feel-good way in which you present yourself in your marketing 
will attract clients and customers you’ll genuinely feel good about serving.
 
But how do you know what marketing strategy will feel good to you without 
the proverbial “throwing spaghetti at the wall to see what sticks?”
 
Well, you could continue wasting time with trying everything under the sun.
 
Or you could take a shortcut to marketing that feels good included right here, 
in this Report.
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I’m going to guide you 
through...

Important things to note about your Myers-Briggs Personality Type
Where you find flow and power in your work
What your best marketing strategy includes
An example of what your best marketing strategy could look like
What your worst marketing strategy includes (so you can stay away)
Real-life entrepreneurs with your same personality type
A short list of books I recommend for you
A series of journal prompts to get you thinking about how to apply your 
Marketing Personality Type to your current business
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MUCH better than 
throwing spaghetti at 
the wall, eh?
So, repeat after me:

I  D O N ’ T  H A V E  T O  F E E L  F A K E  A N D  S A L E S Y  T O  G R O W  M Y  

B U S I N E S S .  M A R K E T I N G  C A N  F E E L  G O O D !

YES. Let’s dig in.
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Oh, one more thing 
before we get started.

Across the board, I tend to get a considerable amount of push-back from 
INTJs. I regularly hear from an INTJ who wants to rebel against the 
suggestions I’m going to present to you in this Report. If you have the fire in 
your belly to go against this too, it’s okay. I can see why this may be the case 
for you as an INTJ because any time a rule, trend, or tradition comes into play, 
you most likely rebel against it. 
 
As 16personalities.com puts it, “Rules, limitations and traditions are anathema 
to the INTJ personality type – everything should be open to questioning and 
reevaluation, and if they see a way, INTJs will often act unilaterally to enact 
their technically superior, sometimes insensitive, and almost always 
unorthodox methods and ideas.”
 
Does that seem accurate? 
 
I’m guessing, yes, it does. 
 
So when I present trends about your personality type and then form 
suggestions based on those trends, you might naturally disregard all of it. And 
that’s completely okay. 
 
If you happen to be an INTJ who’s open to suggestions, I encourage you to 
consume the information within this Report and simply experiment with it. 
Maybe I’m completely off base with my suggestions. Maybe I’m not.
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L E T   M E   G I V E   Y O U   A   H E A D S   U P   O N   W H A T   I   T E N D   T O   H E A R

F R O M   O T H E R   I N T J S ,   L I K E   Y O U .

P U R C H A S E  

F U L L  R E P O R T  

T O  U N L O C K
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INTJ Architect

Being an Architect, you are a part of the Analyst tribe of personalities. 
 
YOU ARE RATIONALE-DRIVEN. As a part of the Analyst tribe, you tend to 
believe in what makes rational sense to you. 
 
BY FAILING TO PLAN, YOU PLAN TO FAIL. You are naturally gifted in 
creating a logical plan to get the job done. And because you’re often 
imaginative and strong-willed, you not only create innovative solutions to 
problems - you find a way for them to be implemented too.  
 
YOU MUST START STRATEGY. You’re willing to work on something if, and 
only if, the strategy to completing the work is comprehensive and strategic. 
Without a clear strategy, you quickly lose interest and feel like you’re wasting 
time. 
 
YOU LOVE THE DEDUCTION PROCESS. You often feel best when you’re 
deducing the “big picture” or vision into smaller, actionable steps and 
milestones.
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I M P O R T A N T  T H I N G S  T O  N O T E  A B O U T  Y O U R  

M Y E R S - B R I G G S  P E R S O N A L I T Y  T Y P E
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Let's go a little 
deeper.

YOU FIND FLOW during time spent analyzing data, metrics, and cues, finding 
their patterns, and ultimately constructing a plan of action from logical 
insight you’ve unearthed. 
 
Being one of the most logical personalities to exist, paired with your insatiable 
thirst for innovation, you are exceptional at understanding how things usually 
work and changing those patterns to create an even better reality. 
 
YOUR POWER is realized when you implement an innovative strategy you’ve 
developed and it begins breeding results others didn’t know was possible. 
 
It’s within the surprising effectiveness of your unconventional ways where 
your true power is felt by others. They simply don’t see things quite the way 
you do and they may doubt you initially, but once they see you’ve made things 
even better than before, they’re hooked.
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U N I Q U E  T O  Y O U  A S  A N  A R C H I T E C T  ( I N T J - A / T ) ,  

A C C O R D I N G  T O  1 6 P E R S O N A L I T I E S ,  Y O U  T E N D  T O  B E  A N  

“ I M A G I N A T I V E  A N D  S T R A T E G I C  T H I N K E R ,  W I T H  A  P L A N  

F O R  E V E R Y T H I N G . ”

P U R C H A S E  

F U L L  R E P O R T  

T O  U N L O C K
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Your Best Marketing 
Strategy

Because of your imaginative, innovative nature, your best sales funnel will 
often look a bit different than everyone else’s. The unique deviations from the 
“norm” will be what makes your funnel successful, as it takes into account 
what others have not yet deduced or thought of. 
 
Secondly, showcase your positive results so your audience can see the real-
life advantages of working with you. Highlighting your deduction process as 
you present your results can aid in your audience’s understanding and 
appreciation for what you’ve built. Otherwise, they may remain confused 
about the true value of what you offer.
 
THIS MATTERS BECAUSE your power is realized when your potential client 
can see how you get results from doing things differently, with intricate 
strategy. 
 
Automated sales funnels allow you to show the fullness of your solution, while 
surprising and delighting them with a new experience.
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W I L L  I N C L U D E  A N  O P P O R T U N I T Y  T O  B U I L D  A N  

A U T O M A T E D  S A L E S  F U N N E L  W I T H  S E V E R A L  M E T R I C S  T O  

T R A C K  A N D  L E V E R A G E .

Note from Brit: It’s best if this is automated. You’re an independent person. 
Being tied to a marketing strategy that requires your constant attention and 
energy may feel a bit like a noose. Automate as much as you can to maintain 
your independence and freedom to explore other things.

P U R C H A S E  

F U L L  R E P O R T  

T O  U N L O C K
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Example of an 
INTJ’s Marketing 
Strategy
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T H I S  I S  S I M P L Y  A N  E X A M P L E  O F  W H A T  A N  I N T J ' S  

M A R K E T I N G  S T R A T E G Y  C O U L D  L O O K  L I K E .  

Want to find out exactly what YOUR marketing strategy should include and 
map it like the one above? Join the INTJ #MarketingThatFeelsGood Online 
Course! Details on Page 17

P U R C H A S E  

F U L L  R E P O R T  

T O  U N L O C K
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Your Worst 
Marketing Strategy

Secondly, podcasting, speaking, and other spoken-word tactics may be far out 
of your comfort zone at times. When you’re feeling up to these things, by all 
means, incorporate them into your strategy. But to remain independent and 
free to continues exploring and innovating, rely on digital, automated funnels 
to do the heavy lifting for you.
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W I L L  I N C L U D E  N O T  H A V I N G  O N E ,  O F  C O U R S E !  Y O U  M U S T  

S T A R T  W I T H  S T R A T E G Y  T O  A V O I D  T H E  F E E L I N G  O F  

W A S T E D  T I M E ,  E N E R G Y ,  A N D  O T H E R  R E S O U R C E S .  

“ F L Y I N G  B Y  T H E  S E A T  O F  Y O U R  P A N T S ”  W I L L  M O S T L Y  

L I K E L Y  N O T  F E E L  G O O D  F O R  Y O U .

J O T  D O W N  A  L I S T  O F  T A S K S  O N  Y O U R  M A R K E T I N G  T O -

D O  L I S T  T H A T  D O N ' T  F E E L  G O O D  T O  Y O U :

...................................................................................

...................................................................................

...................................................................................

...................................................................................

...................................................................................

P U R C H A S E  

F U L L  R E P O R T  

T O  U N L O C K
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Real-Life INTJ 
Entrepreneurs

Founder, CEO, Lead Designer of SpaceX
Co-Founder, CEO, Product Architect of Tesla
Co-Founder, CEO of Neuralink
Co-Founder of PayPal
 
"I operate on the physics approach to analysis. You boil things down to the first 
principles or fundamental truths in a particular area and then you reason up 
from there.”
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E L O N  M U S K

Co-Founder, Chairman, CEO of Facebook
 
“Move fast and break things. Unless you are breaking stuff, you are not moving 
fast enough.”

M A R K  Z U C K E R B E R G

P U R C H A S E  

F U L L  R E P O R T  

T O  U N L O C K
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Books I Recommend 
to INTJs

Dan Ariely refutes the common assumption that we behave in fundamentally 
rational ways. From drinking coffee to losing weight, from buying a car to 
choosing a romantic partner, we consistently overpay, underestimate, and 
procrastinate. Yet these misguided behaviors are neither random nor senseless. 
They're systematic and predictable—making us predictably irrational.
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P R E D I C T A B L Y  I R R A T I O N A L :  T H E  H I D D E N  F O R C E S  T H A T  

S H A P E  O U R  D E C I S I O N S  

B Y  D R .  D A N  A R I E L Y

Source

In Quiet, Susan Cain argues that we dramatically undervalue introverts and 
shows how much we lose in doing so. She charts the rise of the Extrovert Ideal 
throughout the twentieth century and explores how deeply it has come to 
permeate our culture. She also introduces us to successful introverts—from a 
witty, high-octane public speaker who recharges in solitude after his talks, to a 
record-breaking salesman who quietly taps into the power of questions. 
Passionately argued, superbly researched, and filled with indelible stories of real 
people, Quiet has the power to permanently change how we see introverts and, 
equally important, how they see themselves.

Q U I E T :  T H E  P O W E R  O F  I N T R O V E R T S  I N  A  W O R L D  T H A T  

C A N ' T  S T O P  T A L K I N G

B Y  S U S A N  C A I N

Source

P U R C H A S E  

F U L L  R E P O R T  

T O  U N L O C K

https://www.amazon.com/Predictably-Irrational-Revised-Expanded-Decisions/dp/0061353248/ref=sr_1_1?ie=UTF8&qid=1542404990&sr=8-1&keywords=predictably+irrational
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https://www.amazon.com/Quiet-Power-Introverts-World-Talking/dp/0307352153/ref=sr_1_2?ie=UTF8&qid=1542405162&sr=8-2&keywords=quiet
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Gino argues that the future belongs to the rebel — and that there’s a rebel in each 
of us. We live in turbulent times, when competition is fierce, reputations are 
easily tarnished on social media, and the world is more divided than ever before. 
In this cutthroat environment, cultivating rebel talent is what allows businesses 
to evolve and to prosper. And rebellion has an added benefit beyond the 
workplace: it leads to a more vital, engaged, and fulfilling life.

R E B E L  T A L E N T :  W H Y  I T  P A Y S  O F F  T O  B R E A K  T H E  R U L E S  I N  

W O R K  A N D  L I F E

B Y  F R A N C E S C A  G I N O

Source

Dr. Schwartz presents a carefully designed program for getting the most out of 
your job, your marriage and family life, and your community. He proves that 
you don’t need to be an intellectual or have innate talent to attain great success 
and satisfaction—but you do need to learn and understand the habit of thinking 
and behaving in ways that will get you there. This book gives you those secrets!

T H E  M A G I C  O F  T H I N K I N G  B I G

B Y  D A V I D  J .  S C H W A R T Z

Source
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In Elon Musk: Tesla, SpaceX, and the Quest for a Fantastic Future, veteran 
technology journalist Ashlee Vance provides the first inside look into the 
extraordinary life and times of Silicon Valley's most audacious entrepreneur. 

E L O N  M U S K :  T E S L A ,  S P A C E X ,  A N D  T H E  Q U E S T  F O R  A  

F A N T A S T I C  F U T U R E

B Y  A S H L E E  V A N C E

Source

P U R C H A S E  

F U L L  R E P O R T  

T O  U N L O C K

https://www.amazon.com/Rebel-Talent-Pays-Break-Rules/dp/0062694634/ref=sr_1_1?ie=UTF8&qid=1542405579&sr=8-1&keywords=rebel+talent
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Prompts to Get 
You Started
These prompts are designed to help you begin integrating your Marketing 
Personality Type into your marketing strategy and business.
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M A K E  A  L I S T  O F  S T R A T E G I E S  A N D  S Y S T E M S  Y O U ’ V E  

F I G U R E D  O U T  T H A T  T H E  R E S T  O F  T H E  W O R L D  S E E M S  T O  

S T I L L  B E  S T R U G G L I N G  W I T H .

L E T  G O  O F  T H E  P R E S S U R E  T O  S P E A K  A N D  “ B E  

S E E N ”  I F  Y O U R  B U S I N E S S  2 4 / 7 .

...................................................................................

...................................................................................

...................................................................................

...................................................................................

...................................................................................

P U R C H A S E  

F U L L  R E P O R T  

T O  U N L O C K
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B E G I N  S K E T C H I N G  A  S A L E S  F U N N E L  T O  G U I D E  Y O U R  

P O T E N T I A L  C L I E N T  T O  B U Y  Y O U R  P R O D U C T  O R  S E R V I C E .

M A K E  A  L I S T  O F  T A S K S  Y O U  C O U L D  A U T O M A T E  T H A T  

Y O U  C U R R E N T L Y  D O  M A N U A L L Y .

...................................................................................

...................................................................................

...................................................................................

...................................................................................

...................................................................................

P U R C H A S E  

F U L L  R E P O R T  

T O  U N L O C K
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Keep Going!
shows you how to align your best marketing strategy with your business 

offerings and your ideal client.  This will allow you the joy and freedom to show 
up in a feel-good way AND attract the best clients, willing to buy!
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T H E  I N T J  # M A R K E T I N G T H A T F E E L S G O O D  O N L I N E  C O U R S E  

S A V E  $ 5 0  O F F  T H E  I N T J  C O U R S E

P R O M O  C O D E :  I N T J

I  W A N T  T H E  C O U R S E !

P U R C H A S E  

F U L L  R E P O R T  

T O  U N L O C K
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As of the time of initial publication, the URLs displayed in this book link or 
refer to existing websites on the Internet. Marketing Personalities is not 
responsible for, and should not be deemed to endorse or recommend any 
website other than its own or any content available on the Internet (including 
without limitation at any website, blog page, information page) that is not 
created by Marketing Personalities.
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C O P Y R I G H T  2 0 1 8 - 1 9  B Y  M A R K E T I N G  P E R S O N A L I T I E S

A L L  R I G H T S  R E S E R V E D .
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