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Hey there!
Thank you for purchasing this resource. It’s sparked so many ah-hah 
moments for others and I can’t help but expect the same for you. 
 
Hi, I’m Brit, the Creator of MarketingPersonalities.com. I’ll be guiding you 
through this Report today and sharing my best insights on your specific 
Marketing Personality Type. 
 
Before we dive right into the juicy intel contained in this resource, though, we 
have to take care of something. 
 
See, at this point, you already know what your best marketing strategy 
includes based on your Marketing Personality Type. You found that on the 
MarketingPersonalities.com website. And this idea of matching your 
personality type to your best marketing strategy is attractive to you. Feeling 
good about your marketing strategy? Sign me up! 
 
And now, having purchased your Full Report, I can guess you’re curious to see 
if this could really work for you and your business. Could you really base your 
marketing strategy on what feels good for you and have it actually work??
 
It’s a valid question. And I want to answer it right away, before we go any 
further. 
 
Yes. YES! This will work for you.
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Here's why.
When your marketing strategy feels good for you to put into play, your 
audience notices that feel-good energy you’re bringing to the table. Naturally, 
they want more of those positive vibes.
 
And when you consistently market yourself in a way that feels good and 
aligned to you, the right customers - your most ideal, most fun-to-work-with 
customers - naturally find you.
 
It’s no longer a stress and strain and struggle to find the right people to work 
with. They find you!
 
Because, while it might sound cliche, it’s completely true - your vibe attracts 
your tribe. The feel-good way in which you present yourself in your marketing 
will attract clients and customers you’ll genuinely feel good about serving.
 
But how do you know what marketing strategy will feel good to you without 
the proverbial “throwing spaghetti at the wall to see what sticks?”
 
Well, you could continue wasting time with trying everything under the sun.
 
Or you could take a shortcut to marketing that feels good included right here, 
in this Report.
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I’m going to guide you 
through...

Important things to note about your Myers-Briggs Personality Type
Where you find flow and power in your work
What your best marketing strategy includes
An example of what your best marketing strategy could look like
What your worst marketing strategy includes (so you can stay away)
Real-life entrepreneurs with your same personality type
A short list of books I recommend for you
A series of journal prompts to get you thinking about how to apply your 
Marketing Personality Type to your current business
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MUCH better than 
throwing spaghetti at 
the wall, eh?
So, repeat after me:

I  D O N ’ T  H A V E  T O  F E E L  F A K E  A N D  S A L E S Y  T O  G R O W  M Y  

B U S I N E S S .  M A R K E T I N G  C A N  F E E L  G O O D !

YES. Let’s dig in.
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Oh, one more thing 
before we get started.

Across the board, most INFPs respond well to what I’m going to show you in 
the next few pages. Every once in a while, though, I hear from an INFP who 
gets stuck on the word “charity.” If you get stuck there too, it’s okay. I can see 
why this might be a challenge for you as an INFP because you may not be 
running a non-profit and your incoming revenue might not be at a sustainable 
point yet. Then I start throwing around the word “charity” and you might 
think, ‘Sure, that’d be nice, I’d love to donate money but I don’t have enough 
to give!” 
 
Here’s my best advice on how to get unstuck: 
 
While I do suggest for INFPs to pair their business effort with a giving back 
effort and “share the wealth,” donating money is NOT the only way to do this. 
There are countless ways to enrich your business and your personal 
experience within your business by giving back in some way and it doesn’t 
necessarily have to be monetarily. So please, open up your mind to the 
countless ways you could do this and see what your creativity can spark.
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L E T   M E   G I V E   Y O U   A   H E A D S   U P   O N   W H A T   I   T E N D   T O   H E A R

F R O M   O T H E R   I N F P S ,   L I K E   Y O U .

P U R C H A S E  

F U L L  R E P O R T  

T O  U N L O C K
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INFP Mediator

Being a Mediator, you are a part of the Diplomat tribe of personalities. 
 
YOU ARE MISSION-DRIVEN. As a part of the Diplomat tribe, you tend to be 
able to get behind any mission you truly believe in. 
 
SHARING IS CARING TO YOU. You are a natural sharer of a message, in your 
own way. When you find something good, you’re happy to and skilled at 
sharing it with others. 
 
YOU MUST START WITH WHY. You’re willing to try anything, as long as you 
can clearly identify the WHY behind it. Without a clear “why,” you quickly lose 
interest and feel like you’re wasting time. 
 
YOU LOVE TO DIG IN DEEPER. You often feel like there is always more you 
could do, dive into, help out with, especially when time is limited.
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I M P O R T A N T  T H I N G S  T O  N O T E  A B O U T  Y O U R  

M Y E R S - B R I G G S  P E R S O N A L I T Y  T Y P E
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Let's go a little 
deeper.

YOU FIND FLOW when you are doing work that matters to you and the 
people around you. You also have a tendency to love writing and written 
expression. 
 
You are a true giver and sharer of all good things. As you’re providing for the 
people around you, remember and realize the nuggets of wisdom you have 
right within yourself and share those, too. 
 
YOUR POWER is realized when you immerse yourself in a cause bigger than 
yourself and easily, effortlessly give your best energy to that cause. 
 
When those around you can see and feel the energy you bring to the cause 
that’s much bigger than yourself, it inspires, empowers, and catalyzes them to 
take action too.
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U N I Q U E  T O  Y O U  A S  A  M E D I A T O R  ( I N F P - A / T ) ,  A C C O R D I N G  

T O  1 6 P E R S O N A L I T I E S ,  Y O U  T E N D  T O  B E  “ P O E T I C ,  K I N D  

A N D  A L T R U I S T I C ,  A L W A Y S  E A G E R  T O  H E L P  A  G O O D  

C A U S E . ”

P U R C H A S E  

F U L L  R E P O R T  

T O  U N L O C K
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Your Best Marketing 
Strategy

Said in another way, you’ll find ways to share the wealth openly, based on a 
cause you deeply care about. 
 
You will feel motivated to give your best efforts when you know the work 
you’re doing is truly, deeply needed. You enjoy being depended on in this way. 
Seeking opportunities to volunteer, give back, donate funds, offer pro-bono 
work, or even provide a scholarship, will be part of your best marketing 
strategy. 
 
THIS MATTERS BECAUSE your power is realized when your potential client 
can see how committed you are to the greater cause. Your idealistic nature 
inspires them to give back and help out too.
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W I L L  I N C L U D E  P A I R I N G  Y O U R  B U S I N E S S  E F F O R T  W I T H  A  

C H A R I T Y ,  R E L I E F ,  O R  G I V I N G  B A C K  E F F O R T .

Remember: While I do suggest for INFPs to pair their business effort with a 
giving back effort and “share the wealth,” donating money is NOT the only 
way to do this. There are countless ways to enrich your business and your 
personal experience within your business by giving back in some way and it 
doesn’t necessarily have to be monetarily. So please, open up your mind to 
the countless ways you could do this and see what your creativity can spark.

P U R C H A S E  

F U L L  R E P O R T  

T O  U N L O C K
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Example of an 
INFP's Marketing 
Strategy
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T H I S  I S  S I M P L Y  A N  E X A M P L E  O F  W H A T  A N  I N F P ' S  

M A R K E T I N G  S T R A T E G Y  C O U L D  L O O K  L I K E .  

Want to find out exactly what YOUR marketing strategy should include and 
map it like the one above? Join the INFP #MarketingThatFeelsGood Online 
Course! Details on Page 17

P U R C H A S E  

F U L L  R E P O R T  

T O  U N L O C K
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Your Worst 
Marketing Strategy
When you find yourself managing too many people at once, you feel 
completely out of your element. You are simply too connected to the work 
and the cause at hand to be sucked into personal problems. 
 
Because of this, avoid creating large numbers of people to manage, whether 
they be employees, contractors, affiliates, or ambassadors.
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W I L L  I N C L U D E  A F F I L I A T E  O R  A M B A S S A D O R  P R O G R A M S .

J O T  D O W N  A  L I S T  O F  T A S K S  O N  Y O U R  M A R K E T I N G  

T O - D O  L I S T  T H A T  D O N ' T  F E E L  G O O D  T O  Y O U :

...................................................................................

...................................................................................

...................................................................................

...................................................................................

P U R C H A S E  

F U L L  R E P O R T  

T O  U N L O C K
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Real-Life INFP 
Entrepreneurs
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Holistic Bodywork Counselor
Jenny has paired her business effort with the [this name] Organization. For 
every new client she brings in, $5 is donated to the cause. And for every client 
appointment she holds, $1 is donated to the cause. While the monetary amount 
may seem small, over time, it has proven to give back in a meaningful way to an 
organization Jenny deeply cares about and has given her a tangible reason to 
continue growing her business.

J E N N Y  B R E M E R

Founder of The Modern Conference
Kyrsten has built her entire business model and marketing strategy on the idea 
of “sharing the wealth.” She hosts and teaches others how to host online, virtual 
conferences where she’s able to bring many other entrepreneurs and industry 
leaders together to speak on the conference. This structure allows everyone to 
benefit - her, as the business owner, her speakers, and her attendees - as she 
deeply believes in the power of Community Over Competition and giving other 
entrepreneurs a platform to grow their own businesses.

K Y R S T E N  S H E R W O O DP U R C H A S E  

F U L L  R E P O R T  

T O  U N L O C K
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Books I Recommend 
to INFPs

Creativity, Inc. is a manual for anyone who strives for originality and the first-
ever, all-access trip into the nerve center of Pixar Animation—into the meetings, 
postmortems, and “Braintrust” sessions where some of the most successful films 
in history are made. It is, at heart, a book about creativity—but it is also, as Pixar 
co-founder and president Ed Catmull writes, “an expression of the ideas that I 
believe make the best in us possible.
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C R E A T I V I T Y ,  I N C . :  O V E R C O M I N G  T H E  U N S E E N  F O R C E S  

T H A T  S T A N D  I N  T H E  W A Y  O F  T R U E  I N S P I R A T I O N

B Y  E D  C A T M U L L  A N D  A M Y  W A L L A C E

Source

In Quiet, Susan Cain argues that we dramatically undervalue introverts and 
shows how much we lose in doing so. She charts the rise of the Extrovert Ideal 
throughout the twentieth century and explores how deeply it has come to 
permeate our culture. She also introduces us to successful introverts—from a 
witty, high-octane public speaker who recharges in solitude after his talks, to a 
record-breaking salesman who quietly taps into the power of questions. 
Passionately argued, superbly researched, and filled with indelible stories of real 
people, Quiet has the power to permanently change how we see introverts and, 
equally important, how they see themselves.

Q U I E T :  T H E  P O W E R  O F  I N T R O V E R T S  I N  A  W O R L D  T H A T  

C A N ’ T  S T O P  T A L K I N G

B Y  S U S A N  C A I N

Source

P U R C H A S E  

F U L L  R E P O R T  

T O  U N L O C K

https://www.amazon.com/Creativity-Inc-Overcoming-Unseen-Inspiration/dp/0812993012/ref=sr_1_1?ie=UTF8&qid=1542390332&sr=8-1&keywords=creativity+inc
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Most of us feel overstimulated every once in a while, but for the Highly Sensitive 
Person, it's a way of life.  In this groundbreaking book, Dr. Elaine Aron, a 
psychotherapist, workshop leader and highly sensitive person herself, shows you 
how to identify this trait in yourself and make the most of it in everyday 
situations.  Drawing on her many years of research and hundreds of interviews, 
she shows how you can better understand yourself and your trait to create a 
fuller, richer life.

T H E  H I G H L Y  S E N S I T I V E  P E R S O N :  H O W  T O  T H R I V E  W H E N  

T H E  W O R L D  O V E R W H E L M S  Y O U

B Y  E L A I N E  N .  A R O N

Source
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Sinek provides a framework upon which organizations can be built, movements 
can be led, and people can be inspired. And it all starts with WHY.

S T A R T  W I T H  W H Y ;  H O W  G R E A T  L E A D E R S  I N S P I R E  

E V E R Y O N E  T O  T A K E  A C T I O N

B Y  S I M O N  S I N E K

Source

What makes great nonprofits great? In the original book, authors Crutchfield 
and McLeod Grant employed a rigorous research methodology derived from for-
profit books like Built to Last. They studied 12 nonprofits that have achieved 
extraordinary levels of impact—from Habitat for Humanity to the Heritage 
Foundation—and distilled six counter intuitive practices that these 
organizations use to change the world.

F O R C E S  F O R  G O O D :  T H E  S I X  P R A C T I C E S  O F  H I G H - I M P A C T  

N O N P R O F I T S

B Y  C R U T C H F I E L D ,  G R A N T ,  A N D  D E E S

Source

P U R C H A S E  

F U L L  R E P O R T  

T O  U N L O C K

https://www.amazon.com/Highly-Sensitive-Person-Thrive-Overwhelms/dp/0553062182/ref=sr_1_3?ie=UTF8&qid=1542388126&sr=8-3&keywords=the+highly+sensitive+person
https://www.amazon.com/Highly-Sensitive-Person-Thrive-Overwhelms/dp/0553062182/ref=sr_1_3?ie=UTF8&qid=1542388126&sr=8-3&keywords=the+highly+sensitive+person
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Prompts to Get 
You Started
These prompts are designed to help you begin integrating your Marketing 
Personality Type into your marketing strategy and business.
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M A K E  A  S H O R T  L I S T  O F  C A U S E S ,  C H A R I T I E S ,  A N D  

G I V I N G  B A C K  C A M P A I G N S  T H A T  Y O U  F E E L  D R A W N  T O .

...................................................................................

...................................................................................

...................................................................................

...................................................................................

C O N S I D E R  H I R I N G  A N  O N L I N E  B U S I N E S S  

M A N A G E R  I F  Y O U  H A V E  A  L A R G E  T E A M  O F  

P E O P L E  T O  M A N A G E  C U R R E N T L Y .

P U R C H A S E  

F U L L  R E P O R T  

T O  U N L O C K
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B E G I N  S K E T C H I N G  A  P L A N  F O R  H O W  Y O U  M I G H T  

C R E A T I V E L Y  S H A R E  T H E  W E A L T H .  H O W  M I G H T  Y O U  P A I R  

Y O U R  B U S I N E S S  E F F O R T  W I T H  A  C H A R I T Y  O R  G I V I N G  

B A C K  E F F O R T ?

I F  D O N A T I N G  M O N E Y  I S N ’ T  C O N D U C I V E  T O  Y O U R  V I S I O N  

R I G H T  N O W ,  H O W  E L S E  M I G H T  Y O U  G I V E  B A C K ?

...................................................................................

...................................................................................

P U R C H A S E  

F U L L  R E P O R T  

T O  U N L O C K
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Keep Going!
shows you how to align your best marketing strategy with your business 

offerings and your ideal client.  This will allow you the joy and freedom to show 
up in a feel-good way AND attract the best clients, willing to buy!
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T H E  I N F P  # M A R K E T I N G T H A T F E E L S G O O D  O N L I N E  C O U R S E  

S A V E  $ 5 0  O F F  T H E  I N F P  C O U R S E

P R O M O  C O D E :  I N F P

I  W A N T  T H E  C O U R S E !

P U R C H A S E  

F U L L  R E P O R T  

T O  U N L O C K
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As of the time of initial publication, the URLs displayed in this book link or 
refer to existing websites on the Internet. Marketing Personalities is not 
responsible for, and should not be deemed to endorse or recommend any 
website other than its own or any content available on the Internet (including 
without limitation at any website, blog page, information page) that is not 
created by Marketing Personalities.

M A R K E T I N G P E R S O N A L I T I E S . C O M  |  F U L L  R E P O R T

C O P Y R I G H T  2 0 1 8 - 1 9  B Y  M A R K E T I N G  P E R S O N A L I T I E S

A L L  R I G H T S  R E S E R V E D .
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