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Hey there!
Thank you for purchasing this resource. It’s sparked so many ah-hah 
moments for others and I can’t help but expect the same for you. 
 
Hi, I’m Brit, the Creator of MarketingPersonalities.com. I’ll be guiding you 
through this Report today and sharing my best insights on your specific 
Marketing Personality Type. 
 
Before we dive right into the juicy intel contained in this resource, though, we 
have to take care of something. 
 
See, at this point, you already know what your best marketing strategy 
includes based on your Marketing Personality Type. You found that on the 
MarketingPersonalities.com website. And this idea of matching your 
personality type to your best marketing strategy is attractive to you. Feeling 
good about your marketing strategy? Sign me up! 
 
And now, having purchased your Full Report, I can guess you’re curious to see 
if this could really work for you and your business. Could you really base your 
marketing strategy on what feels good for you and have it actually work??
 
It’s a valid question. And I want to answer it right away, before we go any 
further. 
 
Yes. YES! This will work for you.
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Here's why.
When your marketing strategy feels good for you to put into play, your 
audience notices that feel-good energy you’re bringing to the table. Naturally, 
they want more of those positive vibes.
 
And when you consistently market yourself in a way that feels good and 
aligned to you, the right customers - your most ideal, most fun-to-work-with 
customers - naturally find you.
 
It’s no longer a stress and strain and struggle to find the right people to work 
with. They find you!
 
Because, while it might sound cliche, it’s completely true - your vibe attracts 
your tribe. The feel-good way in which you present yourself in your marketing 
will attract clients and customers you’ll genuinely feel good about serving.
 
But how do you know what marketing strategy will feel good to you without 
the proverbial “throwing spaghetti at the wall to see what sticks?”
 
Well, you could continue wasting time with trying everything under the sun.
 
Or you could take a shortcut to marketing that feels good included right here, 
in this Report.
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I’m going to guide you 
through...

Important things to note about your Myers-Briggs Personality Type
Where you find flow and power in your work
What your best marketing strategy includes
An example of what your best marketing strategy could look like
What your worst marketing strategy includes (so you can stay away)
Real-life entrepreneurs with your same personality type
A short list of books I recommend for you
A series of journal prompts to get you thinking about how to apply your 
Marketing Personality Type to your current business
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MUCH better than 
throwing spaghetti at 
the wall, eh?
So, repeat after me:

I  D O N ’ T  H A V E  T O  F E E L  F A K E  A N D  S A L E S Y  T O  G R O W  M Y  

B U S I N E S S .  M A R K E T I N G  C A N  F E E L  G O O D !

YES. Let’s dig in.
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Oh, one more thing 
before we get started.

Across the board, most INFJs respond well to what I’m going to show you in 
the next few pages. Every once in a while, though, I hear from an INFJ who 
gets stuck trying to figure out what format their long-form content needs to 
be in. If you get stuck there too, it’s okay. I can see why this might be a 
challenge for you as an INFJ because you can see the type of content you 
most enjoy creating and consuming, but you realize your ideal client might 
not feel the same way.  
 
Here’s my best advice on how to get unstuck: 
 
Remember, you’re the one creating the long-form content. If the format 
doesn’t align with what feels good for you to create, it won’t get created 
consistently. Get started by creating long-form content in the format that 
feels best for you to create and then, if you find your ideal client wanting the 
content fed to them in a different format, consider having someone on your 
team repurpose your original content into the new format. 
 
A common example I see is for an INFJ to deeply enjoy writing and written 
expression, while their customer likes to consume audio. A simple solution 
here would be to first write and publish what you’re trying to communicate 
and then record an audio version of that written content.
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L E T   M E   G I V E   Y O U   A   H E A D S   U P   O N   W H A T   I   T E N D   T O   H E A R

F R O M   O T H E R   I N F J S ,   L I K E   Y O U .

P U R C H A S E  

F U L L  R E P O R T  

T O  U N L O C K
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INFJ Advocate

Being an Advocate, you are a part of the Diplomat tribe of personalities. 
 
YOU ARE MISSION-DRIVEN. As a part of the Diplomat tribe, you tend to be 
able to get behind any mission you truly believe in. 
 
SHARING IS CARING TO YOU. You are a natural sharer of a message, in your 
own way. When you find something good, you’re happy to and skilled at 
sharing it with others. 
 
YOU MUST START WITH WHY. You’re willing to try anything, as long as you 
can clearly identify the WHY behind it. Without a clear “why,” you quickly lose 
interest and feel like you’re wasting time. 
 
YOU LOVE TO DIG IN DEEPER. You often feel like there is always more you 
could do, dive into, help out with, especially when time is limited.
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I M P O R T A N T  T H I N G S  T O  N O T E  A B O U T  Y O U R  

M Y E R S - B R I G G S  P E R S O N A L I T Y  T Y P E
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Let's go a little 
deeper.

YOU FIND FLOW during time spent alone, in deep thought and deep work. 
Because of this, you’re skilled at connecting the dots between abstract ideas 
when given enough time and space to ponder and work through them. 
 
If ever you’re feeling like you’re skimming the surface on a topic or in an area 
in your life, consider blocking out a chunk of time and space to focus on it. 
You’ll find flow in the freedom to dive in and work your mind around the topic 
at hand.
 
YOUR POWER is realized when you walk someone through your thought 
process, illuminating the connecting points along the way. 
 
See, you typically understand the world around you in a deep, intuitive way. 
Your perspective on things, because it’s often so well-rounded, thorough, and 
true, regardless of what has been accepted as “normal” in the past, is powerful 
and valuable to the people you serve.
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U N I Q U E  T O  Y O U  A S  A N  A D V O C A T E  ( I N F J - A / T ) ,  

A C C O R D I N G  T O  1 6 P E R S O N A L I T I E S ,  Y O U  T E N D  T O  B E  

“ Q U I E T  A N D  M Y S T I C A L ,  Y E T  A N  I N S P I R I N G  A N D  T I R E L E S S  

I D E A L I S T . ”

P U R C H A S E  

F U L L  R E P O R T  

T O  U N L O C K
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Your Best Marketing 
Strategy

The format of this content doesn’t matter as much as the ability to provide it. 
Whether you choose to write, podcast, or record video, the key for you is to 
walk your potential client through the process you’ve dreamt up in your head. 
 
By walking them through this process, you thoroughly indoctrinate them into 
your systems and ways of thinking. Only then, after they’ve been 
indoctrinated, will you feel good about calling them to a specific action (i.e. “If 
you have these troubles too, consider investing in this service I provide.”)
 
THIS MATTERS BECAUSE your power is realized when your potential client 
can see how you have already developed an ideal process for solving their 
problem. You’ve thought about their problem at such a deep level - even 
deeper than they have - that it is clear you understand them and how to guide 
them to a solution. Long-form content and extended indoctrination allows 
you to show the fullness of your solution, adding immense value to their lives, 
before asking for the sale.
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I N C L U D E S  A N  O P P O R T U N I T Y  T O  S H A R E  L O N G - F O R M  

C O N T E N T  W I T H  Y O U R  A U D I E N C E .

Reminder: You’re the one creating the long-form content. If the format 
doesn’t align with what feels good for you to create, it won’t get created 
consistently. Get started by creating long-form content in the format that 
feels best for you to create and then, if you find your ideal client wanting the 
content fed to them in a different format, consider having someone on your 
team repurpose your original content into the new format.

P U R C H A S E  

F U L L  R E P O R T  

T O  U N L O C K
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Example of an 
INFJ's Marketing 
Strategy
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T H I S  I S  S I M P L Y  A N  E X A M P L E  O F  W H A T  A N  I N F J ' S  

M A R K E T I N G  S T R A T E G Y  C O U L D  L O O K  L I K E .  

Want to find out exactly what YOUR marketing strategy should include and 
map it like the one above? Join the INFJ #MarketingThatFeelsGood Online 
Course! Details on Page 17

P U R C H A S E  

F U L L  R E P O R T  

T O  U N L O C K
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Your Worst 
Marketing Strategy
When everything rides on you finalizing this one deal, you feel completely out 
of your element. And if a sales conversation begins before you’ve been able to 
properly indoctrinate the prospect, you intuitively know it’s not time to sell 
them yet. 
 
Because of this, avoid holding sales calls without prefacing them with 
indoctrinating content to make sure the prospect is on your same page. Also 
avoid high-pressure, make-or-break launches, as they do not bring out the 
best in you.
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W I L L  I N C L U D E  H I G H - S T A K E S ,  H I G H - P R E S S U R E  S A L E S .

J O T  D O W N  A  L I S T  O F  T A S K S  O N  Y O U R  M A R K E T I N G  

T O - D O  L I S T  T H A T  D O N ' T  F E E L  G O O D  T O  Y O U :

...................................................................................

...................................................................................

...................................................................................

...................................................................................

P U R C H A S E  

F U L L  R E P O R T  

T O  U N L O C K
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Real-Life INFJ 
Entrepreneurs

Photographer, Author, Educator at JustinAndMaryBlog.com
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M A R Y  M A R A N T Z

Author, Speaker, Entrepreneur, Blogger at DanielleLaPorte.com

D A N I E L L E  L A P O R T E

Writer at JacquelineFisch.com
Jacq’s primary marketing strategy begins with writing and publishing long-form 
blog posts and then sharing snippets of those posts on her favorite social media 
platforms to entice readers and create trust in her potential clients.

J A C Q  F I S C H

Founders and Coaches at ClarityOnFire.com
Rachel and Kristen’s primary marketing strategy begins with recording and 
publishing podcast interviews and then inviting their podcast listeners to read 
their extensive library of blog posts before becoming paying clients of theirs.

R A C H E L  E A S T  A N D  K R I S T E N  W A L K E R

P U R C H A S E  

F U L L  R E P O R T  

T O  U N L O C K

http://justinandmaryblog.com/
http://marketingpersonalities.com/
http://daniellelaporte.com/
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http://clarityonfire.com/


Books I Recommend 
to INFJs

The Go-Giver tells the story of an ambitious young man named Joe who yearns 
for success. Joe is a true go-getter, though sometimes he feels as if the harder 
and faster he works, the further away his goals seem to be. Desperate to land a 
key sale at the end of a bad quarter, he seeks advice from the enigmatic Pindar, a 
legendary consultant referred to by his many devotees sim ply as the Chairman.
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T H E  G O - G I V E R ;  A  L I T T L E  S T O R Y  A B O U T  A  P O W E R F U L  

B U S I N E S S  I D E A

B Y  B O B  B U R G  A N D  J O H N  D A V I D  M A N N

Source

In Quiet, Susan Cain argues that we dramatically undervalue introverts and 
shows how much we lose in doing so. She charts the rise of the Extrovert Ideal 
throughout the twentieth century and explores how deeply it has come to 
permeate our culture. She also introduces us to successful introverts—from a 
witty, high-octane public speaker who recharges in solitude after his talks, to a 
record-breaking salesman who quietly taps into the power of questions. 
Passionately argued, superbly researched, and filled with indelible stories of real 
people, Quiet has the power to permanently change how we see introverts and, 
equally important, how they see themselves.

Q U I E T :  T H E  P O W E R  O F  I N T R O V E R T S  I N  A  W O R L D  T H A T  

C A N ’ T  S T O P  T A L K I N G

B Y  S U S A N  C A I N

Source

P U R C H A S E  

F U L L  R E P O R T  

T O  U N L O C K

https://www.amazon.com/Go-Giver-Expanded-Little-Powerful-Business/dp/1591848288/ref=sr_1_1?ie=UTF8&qid=1542387655&sr=8-1&keywords=go+giver
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Most of us feel overstimulated every once in a while, but for the Highly Sensitive 
Person, it's a way of life.  In this groundbreaking book, Dr. Elaine Aron, a 
psychotherapist, workshop leader and highly sensitive person herself, shows you 
how to identify this trait in yourself and make the most of it in everyday 
situations.  Drawing on her many years of research and hundreds of interviews, 
she shows how you can better understand yourself and your trait to create a 
fuller, richer life.

T H E  H I G H L Y  S E N S I T I V E  P E R S O N :  H O W  T O  T H R I V E  W H E N  

T H E  W O R L D  O V E R W H E L M S  Y O U

B Y  E L A I N E  N .  A R O N

Source
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Sinek provides a framework upon which organizations can be built, movements 
can be led, and people can be inspired. And it all starts with WHY.

S T A R T  W I T H  W H Y ;  H O W  G R E A T  L E A D E R S  I N S P I R E  

E V E R Y O N E  T O  T A K E  A C T I O N

B Y  S I M O N  S I N E K

Source

Using the insights gleaned from these clients, as well as her own personal story, 
Sapala shows us how the experience of the intuitive writer can be radically 
different from the norm. INFJ writers don’t think like anyone else, and their 
highly creative brains take a toll on them that they rarely share with the outside 
world.

T H E  I N F J  W R I T E R :  C R A C K I N G  T H E  C R E A T I V E  G E N I U S  O F  

T H E  W O R L D ’ S  R A R E S T  T Y P E

B Y  L A U R E N  S A P A L A

Source

P U R C H A S E  

F U L L  R E P O R T  

T O  U N L O C K

https://www.amazon.com/Highly-Sensitive-Person-Thrive-Overwhelms/dp/0553062182/ref=sr_1_3?ie=UTF8&qid=1542388126&sr=8-3&keywords=the+highly+sensitive+person
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http://marketingpersonalities.com/
https://www.amazon.com/Start-Why-Leaders-Inspire-Everyone/dp/1591846447/ref=sr_1_1?ie=UTF8&qid=1542387962&sr=8-1&keywords=start+with+why
https://www.amazon.com/Start-Why-Leaders-Inspire-Everyone/dp/1591846447/ref=sr_1_1?ie=UTF8&qid=1542387962&sr=8-1&keywords=start+with+why
https://www.amazon.com/INFJ-Writer-Cracking-Creative-Genius/dp/0692766693/ref=sr_1_1?ie=UTF8&qid=1542388300&sr=8-1&keywords=the+infj+writer
https://www.amazon.com/INFJ-Writer-Cracking-Creative-Genius/dp/0692766693/ref=sr_1_1?ie=UTF8&qid=1542388300&sr=8-1&keywords=the+infj+writer


Prompts to Get 
You Started
These prompts are designed to help you begin integrating your Marketing 
Personality Type into your marketing strategy and business.
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M A K E  A  L I S T  O F  T H I N G S  Y O U R  P R O S P E C T I V E  C L I E N T  

M U S T  K N O W  B E F O R E  S C H E D U L I N G  A  C O N S U L T  W I T H  

Y O U .

...................................................................................

...................................................................................

...................................................................................

...................................................................................

D O  Y O U  H A V E  A N Y  H I G H - P R E S S U R E  L A U N C H E S  

P L A N N E D  I N  T H E  N E X T  6 - 1 2  M O N T H S ?  

C O N S I D E R  S C R A T C H I N G  T H O S E  O U T  A N D  

R E P L A C I N G  T H E M  W I T H  A  M O R E  E V E R G R E E N ,  

L O W - P R E S S U R E  S T R A T E G Y .

P U R C H A S E  

F U L L  R E P O R T  

T O  U N L O C K
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B E G I N  S K E T C H I N G  A  P L A N  F O R  T H E  C O N T E N T  Y O U ’ L L  

P R O D U C E  A N D  P U B L I S H  T O  I N D O C T R I N A T E  Y O U R  

A U D I E N C E .  Y O U  A L R E A D Y  H A V E  A  L I S T  O F  T O P I C S  T H E Y  

M U S T  K N O W  A B O U T .  N O W ,  B R A I N D U M P  S P E C I F I C  B L O G  

P O S T  I D E A S  Y O U  H A V E  A N D  E V E N  B L O G  P O S T  T I T L E S  

Y O U ’ V E  T H O U G H T  O F .

W H A T  F O R M A T  O F  C O N T E N T  W O U L D  F E E L  B E S T  F O R  Y O U  

T O  C R E A T E ?  H I N T :  L I S T E N  T O  Y O U R  G U T !

...................................................................................

...................................................................................

P U R C H A S E  

F U L L  R E P O R T  

T O  U N L O C K
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Keep Going!
shows you how to align your best marketing strategy with your business 

offerings and your ideal client.  This will allow you the joy and freedom to show 
up in a feel-good way AND attract the best clients, willing to buy!
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T H E  I N F J  # M A R K E T I N G T H A T F E E L S G O O D  O N L I N E  C O U R S E  

S A V E  $ 5 0  O F F  T H E  I N F J  C O U R S E

P R O M O  C O D E :  I N F J

I  W A N T  T H E  C O U R S E !

P U R C H A S E  

F U L L  R E P O R T  

T O  U N L O C K
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As of the time of initial publication, the URLs displayed in this book link or 
refer to existing websites on the Internet. Marketing Personalities is not 
responsible for, and should not be deemed to endorse or recommend any 
website other than its own or any content available on the Internet (including 
without limitation at any website, blog page, information page) that is not 
created by Marketing Personalities.
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C O P Y R I G H T  2 0 1 8 - 1 9  B Y  M A R K E T I N G  P E R S O N A L I T I E S

A L L  R I G H T S  R E S E R V E D .
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