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Hey there!
Thank you for purchasing this resource. It’s sparked so many ah-hah 
moments for others and I can’t help but expect the same for you. 
 
Hi, I’m Brit, the Creator of MarketingPersonalities.com. I’ll be guiding you 
through this Report today and sharing my best insights on your specific 
Marketing Personality Type. 
 
Before we dive right into the juicy intel contained in this resource, though, we 
have to take care of something. 
 
See, at this point, you already know what your best marketing strategy 
includes based on your Marketing Personality Type. You found that on the 
MarketingPersonalities.com website. And this idea of matching your 
personality type to your best marketing strategy is attractive to you. Feeling 
good about your marketing strategy? Sign me up! 
 
And now, having purchased your Full Report, I can guess you’re curious to see 
if this could really work for you and your business. Could you really base your 
marketing strategy on what feels good for you and have it actually work??
 
It’s a valid question. And I want to answer it right away, before we go any 
further. 
 
Yes. YES! This will work for you.
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Here's why.
When your marketing strategy feels good for you to put into play, your 
audience notices that feel-good energy you’re bringing to the table. Naturally, 
they want more of those positive vibes.
 
And when you consistently market yourself in a way that feels good and 
aligned to you, the right customers - your most ideal, most fun-to-work-with 
customers - naturally find you.
 
It’s no longer a stress and strain and struggle to find the right people to work 
with. They find you!
 
Because, while it might sound cliche, it’s completely true - your vibe attracts 
your tribe. The feel-good way in which you present yourself in your marketing 
will attract clients and customers you’ll genuinely feel good about serving.
 
But how do you know what marketing strategy will feel good to you without 
the proverbial “throwing spaghetti at the wall to see what sticks?”
 
Well, you could continue wasting time with trying everything under the sun.
 
Or you could take a shortcut to marketing that feels good included right here, 
in this Report.
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I’m going to guide you 
through...

Important things to note about your Myers-Briggs Personality Type
Where you find flow and power in your work
What your best marketing strategy includes
An example of what your best marketing strategy could look like
What your worst marketing strategy includes (so you can stay away)
Real-life entrepreneurs with your same personality type
A short list of books I recommend for you
A series of journal prompts to get you thinking about how to apply your 
Marketing Personality Type to your current business
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MUCH better than 
throwing spaghetti at 
the wall, eh?
So, repeat after me:

I  D O N ’ T  H A V E  T O  F E E L  F A K E  A N D  S A L E S Y  T O  G R O W  M Y  

B U S I N E S S .  M A R K E T I N G  C A N  F E E L  G O O D !

YES. Let’s dig in.
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Oh, one more thing 
before we get started.

Across the board, most ESTPs respond well to what I’m going to show you in 
the next few pages. Every once in a while, though, I hear from an ESTP who 
resists the entire idea of having a marketing strategy because they’d rather be 
working on a sales strategy. If you get stuck there too, it’s okay. I can see why 
this might be a challenge for you as an ESTP because you’re so skilled at sales. 
 
Here’s my best advice on how to get the best possible results: 
 
While you’re still going to spend most of your time perfecting your sales 
strategy, remember a feel-good marketing strategy can support you and make 
sales that much easier. It does this by preparing your prospective customer to 
buy before they even get to speak with you. Let marketing do the heavy lifting 
it was designed to do so your sales conversion rates are that much higher.
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L E T   M E   G I V E   Y O U   A   H E A D S   U P   O N   W H A T   I   T E N D   T O   H E A R

F R O M   O T H E R   E S T P S ,   L I K E   Y O U .

P U R C H A S E  

F U L L  R E P O R T  

T O  U N L O C K
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ESTP Entrepreneur

Being an Entrepreneur, you are a part of the Explorer tribe of personalities. 
 
YOU ARE EXPERIENCE-DRIVEN. As a part of the Explorer tribe, you tend to 
appreciate spontaneity, getting your hands dirty, and being part of the 
process in order to learn and grow. 
 
GO WITH THE FLOW. You are natural spontaneous and best when you’re 
making decisions “on the fly” with little preparation preceding. You know life 
is happening right here, right now, and you’re consistently ready to take it all 
in.  
 
YOU MUST START WITH ACTION. You make sense of things as you work on 
them, rather than planning everything out ahead of time. You must start by 
getting your hands dirty, playing with the pieces, and building something from 
there. 
 
YOU LOVE FREEDOM. You are at your best when you can be versatile and 
free to explore things without pressure.
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I M P O R T A N T  T H I N G S  T O  N O T E  A B O U T  Y O U R  

M Y E R S - B R I G G S  P E R S O N A L I T Y  T Y P E
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Let's go a little 
deeper.

YOU FIND FLOW when you are at a lively event, surrounded by people and 
energetic, fun conversation. 
 
You might be found entertaining and being the center of attention or off to 
the side within a fiery discussion about your latest business deal. Either way, 
you’re in your element.
 
YOUR POWER is realized when you communicate with people in a naturally 
bold and direct way, while still making them feel heard and respected. 
 
You read a person quickly and honor the energy others bring to the table, 
while still finding a way to work your agenda. This respect for others, while 
still getting business done, is where your true power lies.
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U N I Q U E  T O  Y O U  A S  A N  E N T R E P R E N E U R  ( E S T P - A / T ) ,  

A C C O R D I N G  T O  1 6 P E R S O N A L I T I E S ,  Y O U  T E N D  T O  B E  A  

“ S M A R T ,  E N E R G E T I C  A N D  V E R Y  P E R C E P T I V E  P E R S O N ,  

W H O  T R U L Y  E N J O Y S  L I V I N G  O N  T H E  E D G E . ”

P U R C H A S E  

F U L L  R E P O R T  

T O  U N L O C K
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Your Best Marketing 
Strategy
For you, there’s no need for long indoctrination periods. You’re best when you 
can cut to the chase and directly ask your potential customer for the sale. 
 
You especially enjoy high-stakes situations, so creating a strategy that 
involves a big launch with direct calls to action will feel good for you.
 
You might also find great success within traditional in-person networking, as 
you flow when you’re around a lively group of people and easily woo your next 
customer(s) in that setting. 
 
THIS MATTERS BECAUSE your power is realized when you ask bolding and 
directly for what you want, while keeping your audience excited and ready to 
buy.
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W I L L  I N C L U D E  D I R E C T  S A L E S  C O N V E R S A T I O N S .

Remember, while you’re still going to spend most of your time perfecting 
your sales strategy, remember a feel-good marketing strategy can support 
you and make sales that much easier. It does this by preparing your 
prospective customer to buy before they even get to speak with you. Let 
marketing do the heavy lifting it was designed to do so your sales conversion 
rates are that much higher.

P U R C H A S E  

F U L L  R E P O R T  

T O  U N L O C K
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Example of an 
ESTP's Marketing 
Strategy
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T H I S  I S  S I M P L Y  A N  E X A M P L E  O F  W H A T  A N  E S T P ' S  

M A R K E T I N G  S T R A T E G Y  C O U L D  L O O K  L I K E .  

Want to find out exactly what YOUR marketing strategy should include and 
map it like the one above? Join the ESTP #MarketingThatFeelsGood Online 
Course! Details on Page 17

P U R C H A S E  

F U L L  R E P O R T  

T O  U N L O C K
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Your Worst 
Marketing Strategy

You’re best when you can cut to the chase and ask for a sale. While other 
would fumble and worry about coming off as “salesy,” you don’t because you 
have a natural ability to directly ask for what you want, while still making it 
about the customer.
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W I L L  I N C L U D E  C R E A T I N G  L O N G - F O R M  P I E C E S  O F  

C O N T E N T  A N D  D R A W I N G  O U T  T H E  I N D O C T R I N A T I O N  

P R O C E S S .

J O T  D O W N  A  L I S T  O F  T A S K S  O N  Y O U R  M A R K E T I N G  

T O - D O  L I S T  T H A T  D O N ' T  F E E L  G O O D  T O  Y O U :

...................................................................................

...................................................................................

...................................................................................

...................................................................................

P U R C H A S E  

F U L L  R E P O R T  

T O  U N L O C K
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A Real-Life ESTP 
Entrepreneur
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Writer, Lecturer of Dale Carnegie Training
“If you want to conquer fear, don't sit home and think about it. Go out and get 
busy.”
 
“When dealing with people, remember you are not dealing with creatures of 
logic, but with creatures bristling with prejudice and motivated by pride and 
vanity.”
 
“Talk to someone about themselves and they'll listen for hours.”

D A L E  C A R N E G I E

Author, Businessman
“Seek first to understand, then to be understood.”
 
“Most people do not listen with the intent to understand; they listen with the 
intent to reply.” 
 
“Treat a man as he is and he will remain as he is. Treat a man as he can and 
should be and he will become as he can and should be.”

S T E P H E N  R .  C O V E Y

P U R C H A S E  

F U L L  R E P O R T  

T O  U N L O C K
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Books I Recommend 
to ESTPs

One of the most inspiring and impactful books ever written, The 7 Habits of 
Highly Effective People has captivated readers for 25 years. It has transformed 
the lives of Presidents and CEOs, educators and parents— in short, millions of 
people of all ages and occupations.
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T H E  7  H A B I T S  O F  H I G H L Y  E F F E C T I V E  P E O P L E :  P O W E R F U L  

L E S S O N S  I N  P E R S O N A L  C H A N G E

B Y  S T E P H E N  R .  C O V E Y

Source

The findings of the Good to Great study will surprise many readers and shed 
light on virtually every area of management strategy and practice. “Some of the 
key concepts discerned in the study,” comments Jim Collins, "fly in the face of 
our modern business culture and will, quite frankly, upset some people.” 
Perhaps, but who can afford to ignore these findings?

G O O D  T O  G R E A T :  W H Y  S O M E  C O M P A N I E S  M A K E  T H E  L E A P  

A N D  O T H E R S  D O N ' T

B Y  J I M  C O L L I N S

Source

P U R C H A S E  

F U L L  R E P O R T  

T O  U N L O C K

https://www.amazon.com/Habits-Highly-Effective-People-Powerful/dp/1451639619/ref=sr_1_3?ie=UTF8&qid=1543495938&sr=8-3&keywords=7+habits+of+highly
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Dale Carnegie’s rock-solid, time-tested advice has carried countless people up 
the ladder of success in their business and personal lives. One of the most 
groundbreaking and timeless bestsellers of all time, How to Win Friends & 
Influence People will teach you:
Six ways to make people like you
Twelve ways to win people to your way of thinking
Nine ways to change people without arousing resentment and much more!

H O W  T O  W I N  F R I E N D S  &  I N F L U E N C E  P E O P L E

B Y  D A L E  C A R N E G I E

Source
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P U R C H A S E  

F U L L  R E P O R T  

T O  U N L O C K

https://www.amazon.com/How-Win-Friends-Influence-People/dp/0671027034/ref=sr_1_3?ie=UTF8&qid=1543496115&sr=8-3&keywords=dale+carnegie
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Prompts to Get 
You Started
These prompts are designed to help you begin integrating your Marketing 
Personality Type into your marketing strategy and business.
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M A K E  A  L I S T  O F  P E O P L E  Y O U  C O U L D  C A L L  U P  R I G H T  

N O W  A N D  S E L L  S O M E T H I N G  T O .

...................................................................................

...................................................................................

...................................................................................

...................................................................................

...................................................................................

...................................................................................

...................................................................................

T A K E  A  L O O K  A T  T H E  U P C O M I N G  N E T W O R K I N G  

E V E N T S  S C H E D U L E  A N D  P E N C I L  I N  A  F E W  T O  

A T T E N D  I N  T H E  N E X T  T H R E E  M O N T H S .

P U R C H A S E  

F U L L  R E P O R T  

T O  U N L O C K
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H A V E  A N Y  L E A D S  Y O U  H A V E  T O  F O L L O W  U P  W I T H ?  J O T  

D O W N  T H E I R  N A M E S  A N D  C O N T A C T  I N F O  H E R E :

B E G I N  T R A C K I N G  Y O U R  S A L E S  C O N V E R S A T I O N S  T O  

I M P R O V E  Y O U R  C O N V E R S I O N  R A T E .

...................................................................................

...................................................................................

...................................................................................

...................................................................................

...................................................................................

...................................................................................

...................................................................................

P U R C H A S E  

F U L L  R E P O R T  

T O  U N L O C K
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Keep Going!
shows you how to align your best marketing strategy with your business 

offerings and your ideal client.  This will allow you the joy and freedom to show 
up in a feel-good way AND attract the best clients, willing to buy!
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T H E  E S T P  # M A R K E T I N G T H A T F E E L S G O O D  O N L I N E  C O U R S E  

S A V E  $ 5 0  O F F  T H E  E S T P  C O U R S E

P R O M O  C O D E :  E S T P

I  W A N T  T H E  C O U R S E !

P U R C H A S E  

F U L L  R E P O R T  

T O  U N L O C K
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As of the time of initial publication, the URLs displayed in this book link or 
refer to existing websites on the Internet. Marketing Personalities is not 
responsible for, and should not be deemed to endorse or recommend any 
website other than its own or any content available on the Internet (including 
without limitation at any website, blog page, information page) that is not 
created by Marketing Personalities.
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