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Hey there!
Thank you for purchasing this resource. It’s sparked so many ah-hah 
moments for others and I can’t help but expect the same for you. 
 
Hi, I’m Brit, the Creator of MarketingPersonalities.com. I’ll be guiding you 
through this Report today and sharing my best insights on your specific 
Marketing Personality Type. 
 
Before we dive right into the juicy intel contained in this resource, though, we 
have to take care of something. 
 
See, at this point, you already know what your best marketing strategy 
includes based on your Marketing Personality Type. You found that on the 
MarketingPersonalities.com website. And this idea of matching your 
personality type to your best marketing strategy is attractive to you. Feeling 
good about your marketing strategy? Sign me up! 
 
And now, having purchased your Full Report, I can guess you’re curious to see 
if this could really work for you and your business. Could you really base your 
marketing strategy on what feels good for you and have it actually work??
 
It’s a valid question. And I want to answer it right away, before we go any 
further. 
 
Yes. YES! This will work for you.
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Here's why.
When your marketing strategy feels good for you to put into play, your 
audience notices that feel-good energy you’re bringing to the table. Naturally, 
they want more of those positive vibes.
 
And when you consistently market yourself in a way that feels good and 
aligned to you, the right customers - your most ideal, most fun-to-work-with 
customers - naturally find you.
 
It’s no longer a stress and strain and struggle to find the right people to work 
with. They find you!
 
Because, while it might sound cliche, it’s completely true - your vibe attracts 
your tribe. The feel-good way in which you present yourself in your marketing 
will attract clients and customers you’ll genuinely feel good about serving.
 
But how do you know what marketing strategy will feel good to you without 
the proverbial “throwing spaghetti at the wall to see what sticks?”
 
Well, you could continue wasting time with trying everything under the sun.
 
Or you could take a shortcut to marketing that feels good included right here, 
in this Report.
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I’m going to guide you 
through...

Important things to note about your Myers-Briggs Personality Type
Where you find flow and power in your work
What your best marketing strategy includes
An example of what your best marketing strategy could look like
What your worst marketing strategy includes (so you can stay away)
Real-life entrepreneurs with your same personality type
A short list of books I recommend for you
A series of journal prompts to get you thinking about how to apply your 
Marketing Personality Type to your current business
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MUCH better than 
throwing spaghetti at 
the wall, eh?
So, repeat after me:

I  D O N ’ T  H A V E  T O  F E E L  F A K E  A N D  S A L E S Y  T O  G R O W  M Y  

B U S I N E S S .  M A R K E T I N G  C A N  F E E L  G O O D !

YES. Let’s dig in.
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Oh, one more thing 
before we get started.

Across the board, most ENTPs respond well to what I’m going to show you in 
the next few pages. Every once in a while, though, I hear from an ENTP who 
gets stuck imagining what it could look like to “challenge” their unique 
audience. If you get stuck there too, it’s okay. I can see why this might be a 
challenge for you, especially if you’re in a traditional industry that doesn’t 
typically challenge their audiences as a form of marketing. 
 
Here’s my best advice on how to get unstuck: 
 
Consider what your audience needs to complete or accomplish before 
working with you as a client or purchasing your products. What must they 
feel empowered to do before being 100% ready for what you have to offer? 
Your answer to that question may inform what you challenge them with.
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L E T   M E   G I V E   Y O U   A   H E A D S   U P   O N   W H A T   I   T E N D   T O   H E A R

F R O M   O T H E R   E N T P S ,   L I K E   Y O U .

P U R C H A S E  

F U L L  R E P O R T  

T O  U N L O C K
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ENTP Debater

Being a Debater, you are a part of the Analyst tribe of personalities. 
 
YOU ARE RATIONALE-DRIVEN. As a part of the Analyst tribe, you tend to 
believe in what makes rational sense to you. 
 
BY FAILING TO PLAN, YOU PLAN TO FAIL. You are naturally gifted in 
creating a logical plan to get the job done. And because you’re often 
imaginative and strong-willed, you not only create innovative solutions to 
problems - you find a way for them to be implemented too.  
 
YOU MUST START STRATEGY. You’re willing to work on something if, and 
only if, the strategy to completing the work is comprehensive and strategic. 
Without a clear strategy, you quickly lose interest and feel like you’re wasting 
time. 
 
YOU LOVE THE DEDUCTION PROCESS. You often feel best when you’re 
deducing the “big picture” or vision into smaller, actionable steps and 
milestones.
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I M P O R T A N T  T H I N G S  T O  N O T E  A B O U T  Y O U R  

M Y E R S - B R I G G S  P E R S O N A L I T Y  T Y P E
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Let's go a little 
deeper.

YOU FIND FLOW during time spent analyzing an intellectual challenge, 
weighing options and considering all solutions, no matter what’s been done 
before or what’s expected. 
 
It’s within an intellectual challenge or debate where you can lose track of 
time, chasing down all the possible answers to the question at hand. Your 
unique spin, though, is that while you’re chasing, you’re able to stay fairly 
unbiased, while others cannot.
 
YOUR POWER is realized when you play “Devil’s Advocate,” making others 
think critically about something they had never taken the time to truly 
consider.
 
It’s within the challenging of traditions, rules, and “the way it’s always been 
done” where your power is uniquely felt.
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U N I Q U E  T O  Y O U  A S  A  D E B A T E R  ( E N T P - A / T ) ,  A C C O R D I N G  

T O  1 6 P E R S O N A L I T I E S ,  Y O U  T E N D  T O  B E  A  “ S M A R T  A N D  

C U R I O U S  T H I N K E R  W H O  C A N N O T  R E S I S T  A N  

I N T E L L E C T U A L  C H A L L E N G E . ”

P U R C H A S E  

F U L L  R E P O R T  

T O  U N L O C K
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Your Best Marketing 
Strategy

Both in everyday conversation and in structured programs, challenges allow 
you to present your different angles and points of view, which then allow your 
ideal client to see your value. Because of your knack of thoughtful 
brainstorming, you will show your potential client your creative power and 
get them thinking in different ways too. 
 
Secondly, utilize your natural skill of quick thinking to respond to your 
potential client’s problems both in one-on-one conversations and in small 
groups. They’ll thank you for it later.  
 
THIS MATTERS BECAUSE your power is realized when your potential client 
can begin to see their problem in the new light you’ve provided for them. As 
you gather people and challenge them collectively, new perspectives and 
ways to solve problems will be infectious, inspiring, and enormously impactful
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W I L L  I N C L U D E  O F F E R I N G  C H A L L E N G E S  T O  Y O U R  

A U D I E N C E .

Note from Brit: Consider what your audience needs to complete or 
accomplish before working with you as a client or purchasing your products. 
What must they feel empowered to do before being 100% ready for what you 
have to offer? Your answer to that question may inform what you challenge 
them with.

P U R C H A S E  

F U L L  R E P O R T  

T O  U N L O C K
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Example of an 
ENTP's Marketing 
Strategy
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T H I S  I S  S I M P L Y  A N  E X A M P L E  O F  W H A T  A N  E N T P ' S  

M A R K E T I N G  S T R A T E G Y  C O U L D  L O O K  L I K E .  

Want to find out exactly what YOUR marketing strategy should include and 
map it like the one above? Join the ENTP #MarketingThatFeelsGood Online 
Course! Details on Page 17

P U R C H A S E  

F U L L  R E P O R T  

T O  U N L O C K

http://marketingpersonalities.com/


Your Worst 
Marketing Strategy

To you, there is always a problem to solve and a perspective to challenge, so 
communities with no opportunity for debate feel like a waste of time. Avoid 
these types of gatherings and consider creating your own, centered around a 
specific challenge or issue.
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W I L L  I N C L U D E  C R E A T I N G  C O M M U N I T I E S  O F  P E O P L E  W I T H  

N O  C L E A R  C H A L L E N G E  O R  D I R E C T I O N  T H E  C O M M U N I T Y  

M E M B E R S  N E E D  T O  A D D R E S S .

J O T  D O W N  A  L I S T  O F  T A S K S  O N  Y O U R  M A R K E T I N G  

T O - D O  L I S T  T H A T  D O N ' T  F E E L  G O O D  T O  Y O U :

...................................................................................

...................................................................................

...................................................................................

...................................................................................

...................................................................................

...................................................................................

...................................................................................

...................................................................................

P U R C H A S E  

F U L L  R E P O R T  

T O  U N L O C K
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Real-Life ENTP 
Entrepreneurs

Investor
Owner of the National Basketball Association's Dallas Mavericks
Co-Owner of 2929 Entertainment
“I love to compete. To me, business is the ultimate sport. It's always on. There is 
always someone trying to beat me.”
"When you've got 10,000 people trying to do the same thing, why would you 
want to be number 10,001?"
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M A R K  C U B A N

Coach and Host of the Courage and Clarity Podcast
Steph’s marketing strategy is founded in her signature 15-Minute Planner 
Method, which challenges her audience members to think about planning their 
week differently than ever before. By completing this challenge, her audience 
members become empowered by actually completing their task list for once, 
while prioritizing the things that really matter in their lives. This then makes 
them ideal clients and customers for her coaching programs.

S T E P H  C R O W D E R
P U R C H A S E  

F U L L  R E P O R T  

T O  U N L O C K
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Books I Recommend 
to ENTPs

Forget the old concept of retirement and the rest of the deferred-life plan–there 
is no need to wait and every reason not to, especially in unpredictable economic 
times. Whether your dream is escaping the rat race, experiencing high-end 
world travel, or earning a monthly five-figure income with zero management, 
The 4-Hour Workweek is the blueprint.
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T H E  4 - H O U R  W O R K W E E K :  E S C A P E  9 - 5 ,  L I V E  A N Y W H E R E ,  

A N D  J O I N  T H E  N E W  R I C H

B Y  T I M O T H Y  F E R R I S S

Source

Brown writes, “One of the most important findings of my career is that daring 
leadership is a collection of four skill sets that are 100 percent teachable, 
observable, and measurable. It’s learning and unlearning that requires brave 
work, tough conversations, and showing up with your whole heart. Easy? No. 
Because choosing courage over comfort is not always our default. Worth it? 
Always. We want to be brave with our lives and our work. It’s why we’re here.”

D A R E  T O  L E A D :  B R A V E  W O R K .  T O U G H  C O N V E R S A T I O N S .  

W H O L E  H E A R T S .

B Y  B R E N E  B R O W N

Source

P U R C H A S E  

F U L L  R E P O R T  

T O  U N L O C K

https://www.amazon.com/4-Hour-Workweek-Escape-Live-Anywhere/dp/0307465357/ref=sr_1_2?ie=UTF8&qid=1542816390&sr=8-2&keywords=4+hour+work+week
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https://www.amazon.com/Dare-Lead-Brave-Conversations-Hearts/dp/0399592520/ref=lp_3_1_4?s=books&ie=UTF8&qid=1544814590&sr=1-4
https://www.amazon.com/Dare-Lead-Brave-Conversations-Hearts/dp/0399592520/ref=lp_3_1_4?s=books&ie=UTF8&qid=1544814590&sr=1-4


The Magic of Thinking Big gives you useful methods, not empty promises. Dr. 
Schwartz presents a carefully designed program for getting the most out of your 
job, your marriage and family life, and your community. He proves that you 
don’t need to be an intellectual or have innate talent to attain great success and 
satisfaction—but you do need to learn and understand the habit of thinking and 
behaving in ways that will get you there. This book gives you those secrets!

T H E  M A G I C  O F  T H I N K I N G  B I G

B Y  D A V I D  J .  S C H W A R T Z

Source
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In this newly revised and expanded edition of the groundbreaking New York 
Times bestseller, Dan Ariely refutes the common assumption that we behave in 
fundamentally rational ways. From drinking coffee to losing weight, from 
buying a car to choosing a romantic partner, we consistently overpay, 
underestimate, and procrastinate. Yet these misguided behaviors are neither 
random nor senseless. They're systematic and predictable—making us 
predictably irrational.

P R E D I C T A B L Y  I R R A T I O N A L :  T H E  H I D D E N  F O R C E S  T H A T  

S H A P E  O U R  D E C I S I O N S

B Y  D R .  D A N  A R I E L Y

Source

P U R C H A S E  

F U L L  R E P O R T  

T O  U N L O C K

https://www.amazon.com/Magic-Thinking-Big-David-Schwartz/dp/0671646788/ref=sr_1_1?ie=UTF8&qid=1542816498&sr=8-1&keywords=magic+of+thinking+big
https://www.amazon.com/Magic-Thinking-Big-David-Schwartz/dp/0671646788/ref=sr_1_1?ie=UTF8&qid=1542816498&sr=8-1&keywords=magic+of+thinking+big
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Prompts to Get 
You Started
These prompts are designed to help you begin integrating your Marketing 
Personality Type into your marketing strategy and business.
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M A K E  A  L I S T  O F  T O P I C S  Y O U  E N J O Y  D E B A T I N G .

...................................................................................

...................................................................................

...................................................................................

...................................................................................

W H A T  M U S T  Y O U R  I D E A L  C U S T O M E R  F E E L  E M P O W E R E D  

T O  D O  B E F O R E  B E I N G  1 0 0 %  R E A D Y  F O R  W H A T  Y O U  H A V E  

T O  O F F E R ?  

...................................................................................

...................................................................................

...................................................................................

...................................................................................

P U R C H A S E  

F U L L  R E P O R T  

T O  U N L O C K
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R E M O V E  Y O U R S E L F  F R O M  C O M M U N I T I E S  O R  

M E M B E R S H I P S  W I T H  N O  C L E A R  C A U S E  O R  

O P P O R T U N I T Y  T O  O P E N L Y  C H A L L E N G E  E A C H  

O T H E R .

B E G I N  M A P P I N G  O U T  A  C H A L L E N G E  T O  E N G A G E  A N D  

E M P O W E R  Y O U R  A U D I E N C E  W I T H .

P U R C H A S E  

F U L L  R E P O R T  

T O  U N L O C K
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Keep Going!
shows you how to align your best marketing strategy with your business 

offerings and your ideal client.  This will allow you the joy and freedom to show 
up in a feel-good way AND attract the best clients, willing to buy!

M A R K E T I N G P E R S O N A L I T I E S . C O M  |  F U L L  R E P O R T

T H E  E N T P  # M A R K E T I N G T H A T F E E L S G O O D  O N L I N E  C O U R S E  

S A V E  $ 5 0  O F F  T H E  E N T P  C O U R S E

P R O M O  C O D E :  E N T P

I  W A N T  T H E  C O U R S E !

P U R C H A S E  

F U L L  R E P O R T  

T O  U N L O C K
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As of the time of initial publication, the URLs displayed in this book link or 
refer to existing websites on the Internet. Marketing Personalities is not 
responsible for, and should not be deemed to endorse or recommend any 
website other than its own or any content available on the Internet (including 
without limitation at any website, blog page, information page) that is not 
created by Marketing Personalities.
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C O P Y R I G H T  2 0 1 8 - 1 9  B Y  M A R K E T I N G  P E R S O N A L I T I E S

A L L  R I G H T S  R E S E R V E D .
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