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Hey there!
Thank you for purchasing this resource. It’s sparked so many ah-hah 
moments for others and I can’t help but expect the same for you. 
 
Hi, I’m Brit, the Creator of MarketingPersonalities.com. I’ll be guiding you 
through this Report today and sharing my best insights on your specific 
Marketing Personality Type. 
 
Before we dive right into the juicy intel contained in this resource, though, we 
have to take care of something. 
 
See, at this point, you already know what your best marketing strategy 
includes based on your Marketing Personality Type. You found that on the 
MarketingPersonalities.com website. And this idea of matching your 
personality type to your best marketing strategy is attractive to you. Feeling 
good about your marketing strategy? Sign me up! 
 
And now, having purchased your Full Report, I can guess you’re curious to see 
if this could really work for you and your business. Could you really base your 
marketing strategy on what feels good for you and have it actually work??
 
It’s a valid question. And I want to answer it right away, before we go any 
further. 
 
Yes. YES! This will work for you.
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Here's why.
When your marketing strategy feels good for you to put into play, your 
audience notices that feel-good energy you’re bringing to the table. Naturally, 
they want more of those positive vibes.
 
And when you consistently market yourself in a way that feels good and 
aligned to you, the right customers - your most ideal, most fun-to-work-with 
customers - naturally find you.
 
It’s no longer a stress and strain and struggle to find the right people to work 
with. They find you!
 
Because, while it might sound cliche, it’s completely true - your vibe attracts 
your tribe. The feel-good way in which you present yourself in your marketing 
will attract clients and customers you’ll genuinely feel good about serving.
 
But how do you know what marketing strategy will feel good to you without 
the proverbial “throwing spaghetti at the wall to see what sticks?”
 
Well, you could continue wasting time with trying everything under the sun.
 
Or you could take a shortcut to marketing that feels good included right here, 
in this Report.
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I’m going to guide you 
through...

Important things to note about your Myers-Briggs Personality Type
Where you find flow and power in your work
What your best marketing strategy includes
An example of what your best marketing strategy could look like
What your worst marketing strategy includes (so you can stay away)
Real-life entrepreneurs with your same personality type
A short list of books I recommend for you
A series of journal prompts to get you thinking about how to apply your 
Marketing Personality Type to your current business
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MUCH better than 
throwing spaghetti at 
the wall, eh?
So, repeat after me:

I  D O N ’ T  H A V E  T O  F E E L  F A K E  A N D  S A L E S Y  T O  G R O W  M Y  

B U S I N E S S .  M A R K E T I N G  C A N  F E E L  G O O D !

YES. Let’s dig in.
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Oh, one more thing 
before we get started.

Across the board, most ENFJs respond well to what I’m going to show you in 
the next few pages. Every once in a while, though, I hear from an ENFJ who 
gets stuck trying to create lots of expert-level content. If you get stuck there 
too, it’s okay. I can see why this might be a challenge for you as an ENFJ 
because you are an expert in your field. However, your content can 
sometimes fall flat when you’re only telling your audience exactly how to do 
something. 
 
Here’s my best advice on how to get unstuck: 
 
Instead of creating lots of expert-level content, consider creating 
conversations first. Make sure you’re answering someone’s real-life question 
within the content you’re creating. You might even consider having an actual 
conversation with someone and publishing it, such as an interview or a Q&A 
session. Creating conversation, as opposed to content, allows you to stay in 
role of Expert Guide and out of the unhealthy role as Dictator or “Fixer of All 
the Problems.”
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L E T   M E   G I V E   Y O U   A   H E A D S   U P   O N   W H A T   I   T E N D   T O   H E A R

F R O M   O T H E R   E N F J S ,   L I K E   Y O U .

P U R C H A S E  

F U L L  R E P O R T  

T O  U N L O C K
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ENFJ Protagonist

Being a Protagonist, you are a part of the Diplomat tribe of personalities. 
 
YOU ARE MISSION-DRIVEN. As a part of the Diplomat tribe, you tend to be 
able to get behind any mission you truly believe in. 
 
SHARING IS CARING TO YOU. You are a natural sharer of a message, in your 
own way. When you find something good, you’re happy to and skilled at 
sharing it with others. 
 
YOU MUST START WITH WHY. You’re willing to try anything, as long as you 
can clearly identify the WHY behind it. Without a clear “why,” you quickly lose 
interest and feel like you’re wasting time. 
 
YOU LOVE TO DIG IN DEEPER. You often feel like there is always more you 
could do, dive into, help out with, especially when time is limited.
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I M P O R T A N T  T H I N G S  T O  N O T E  A B O U T  Y O U R  

M Y E R S - B R I G G S  P E R S O N A L I T Y  T Y P E
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Let's go a little 
deeper.

YOU FIND FLOW when you’re leading someone to help themselves, both in a 
one-on-one conversation and to small and large groups. Because of this, 
you’re skilled at coaching, mentoring, and speaking. 
 
See, you’d rather help someone help themselves than to be forever relied on 
as the “fixer” of their problems. If you’re in a role right now where you’re 
doing a lot of the work for your clients, consider how you might begin to 
teach and guide them more, as opposed to do for them.
 
YOUR POWER is realized when you stand at the front of the pack, inspiring 
them to do their best, and guiding them by leading the way. 
 
Your enthusiastic energy is often contagious. When you pair your enthusiasm 
with your vision for the future, you become unstoppable.
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U N I Q U E  T O  Y O U  A S  A  P R O T A G O N I S T  ( E N F J - A / T ) ,  

A C C O R D I N G  T O  1 6 P E R S O N A L I T I E S ,  Y O U  T E N D  T O  B E  

“ C H A R I S M A T I C  A N D  A N  I N S P I R I N G  L E A D E R ,  A B L E  T O  

M E S M E R I Z E  Y O U R  L I S T E N E R S . ”

P U R C H A S E  

F U L L  R E P O R T  

T O  U N L O C K
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Your Best Marketing 
Strategy

You will feel best doing this behind a microphone. Large groups don’t scare 
you - they fire you up! Seeking opportunities to speak to an audience, 
whether it be on stage, through video, or through audio podcasting, will be 
part of your best marketing strategy. 
 
Remember always to create conversations on these platforms, allowing your 
audience to both learn and feel like they’re right there in the process with 
you.
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W I L L  I N C L U D E  A N  O P P O R T U N I T Y  T O  S P E A K  W I T H  Y O U R  

A U D I E N C E  A S  A N  E X P E R T ,  B U T  A L S O  A S  A  H E L P F U L  

F R I E N D .

Instead of creating lots of expert-level content, consider creating 
conversations first. Make sure you’re answering someone’s real-life question 
within the content you’re creating. You might even consider having an actual 
conversation with someone and publishing it, such as an interview or a Q&A 
session. Creating conversation, as opposed to content, allows you to stay in 
role of Expert Guide and out of the unhealthy role as Dictator or “Fixer of All 
the Problems.”

P U R C H A S E  

F U L L  R E P O R T  

T O  U N L O C K
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Example of an 
ENFJ's Marketing 
Strategy
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T H I S  I S  S I M P L Y  A N  E X A M P L E  O F  W H A T  A N  E N F J ' S  

M A R K E T I N G  S T R A T E G Y  C O U L D  L O O K  L I K E .  

Want to find out exactly what YOUR marketing strategy should include and 
map it like the one above? Join the ENFJ #MarketingThatFeelsGood Online 
Course! Details on Page 17

P U R C H A S E  

F U L L  R E P O R T  

T O  U N L O C K
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Your Worst 
Marketing Strategy

When you find yourself sucked into the technical details, you feel completely 
out of your element. You are simply too dynamic to focus on the minute 
intricacies. 
 
Because of this, avoid creating complicated digital sales funnels without 
someone on your team to help you build it out. Also avoid offering too many 
options to your potential clients. The simpler, the better and easier to sell for 
you.
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W I L L  I N C L U D E  D E T A I L E D  S A L E S  F U N N E L S  W I T H  M A N Y  

T E C H N I C A L  P I E C E S .

J O T  D O W N  A  L I S T  O F  T A S K S  O N  Y O U R  M A R K E T I N G  

T O - D O  L I S T  T H A T  D O N ' T  F E E L  G O O D  T O  Y O U :

...................................................................................

...................................................................................

...................................................................................

...................................................................................

P U R C H A S E  

F U L L  R E P O R T  

T O  U N L O C K
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Real-Life ENFJ 
Entrepreneurs
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Author and Speaker at RebeccaUndem.com
Rebecca’s marketing strategy primarily begins with hosting her weekly, online 
talk show, where she interviews and chats with her guests. Her viewers are then 
invited to spend more time with Rebecca in her online community and her 
virtual retreats.

R E B E C C A  U N D E M

Founder of Heart & Vine Creative
Danait’s marketing strategy primarily begins with the relationships she’s 
created with her clients and supported by her getting featured on podcasts and 
virtual summits. At every turn, Danait creates conversations with her audience 
and her clients so they’re learning and feeling like they’re part of the process as 
they go.

D A N A I T  B E R H E

"The key to realizing a dream is to focus not on success but on significance -- 
and then even the small steps and little victories along your path will take on 
greater meaning."
"You have to know what sparks the light in you so that you, in your own way, 
can illuminate the world."
“I had no idea that being your authentic self could make me as rich as I’ve 
become. If I had, I’d have done it a lot earlier.”

O P R A H  W I N F R E Y

P U R C H A S E  

F U L L  R E P O R T  

T O  U N L O C K
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http://heartandvinecreative.com/
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Books I Recommend 
to ENFJs

With their acclaimed bestseller The Go-Giver, Bob Burg and John David Mann 
proved that a heartfelt parable could also express a powerful idea. In The Go-
Giver Leader (originally pub lished as It’s Not About You), they offer an equally 
compelling tale about a struggling small business and the ambitious young 
executive trying to lead them to a crucial decision.
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T H E  G O - G I V E R  L E A D E R :  A  L I T T L E  S T O R Y  A B O U T  W H A T  

M A T T E R S  M O S T  I N  B U S I N E S S

B Y  B O B  B U R G  A N D  J O H N  D A V I D  M A N N

Source

Four-time #1 New York Times bestselling author Brené Brown has spent the 
past two decades studying the emotions and experiences that give meaning to 
our lives, and the past seven years working with transformative leaders and 
teams spanning the globe. She found that leaders in organizations ranging from 
small entrepreneurial startups and family-owned businesses to nonprofits, civic 
organizations, and Fortune 50 companies all ask the same question: 
How do you cultivate braver, more daring leaders, and how do you embed the 
value of courage in your culture?

D A R E  T O  L E A D :  B R A V E  W O R K .  T O U G H  C O N V E R S A T I O N S .  

W H O L E  H E A R T S .

B Y  B R E N E  B R O W N

Source

P U R C H A S E  

F U L L  R E P O R T  

T O  U N L O C K

https://www.amazon.com/Go-Giver-Leader-Little-Matters-Business/dp/039956294X/ref=sr_1_1?ie=UTF8&qid=1542393344&sr=8-1&keywords=the+go+giver+leader
http://marketingpersonalities.com/
https://www.amazon.com/Go-Giver-Leader-Little-Matters-Business/dp/039956294X/ref=sr_1_1?ie=UTF8&qid=1542393344&sr=8-1&keywords=the+go+giver+leader
https://www.amazon.com/Dare-Lead-Brave-Conversations-Hearts/dp/0399592520/ref=sr_1_1?ie=UTF8&qid=1542812497&sr=8-1&keywords=dare+to+lead
https://www.amazon.com/Dare-Lead-Brave-Conversations-Hearts/dp/0399592520/ref=sr_1_1?ie=UTF8&qid=1542812497&sr=8-1&keywords=dare+to+lead


One of the most inspiring and impactful books ever written, The 7 Habits of 
Highly Effective People has captivated readers for 25 years. It has transformed 
the lives of Presidents and CEOs, educators and parents— in short, millions of 
people of all ages and occupations.

T H E  7  H A B I T S  O F  H I G H L Y  E F F E C T I V E  P E O P L E :  P O W E R F U L  

L E S S O N S  I N  P E R S O N A L  C H A N G E

B Y  S T E P H E N  R .  C O V E Y

Source
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Most people believe that the best way to motivate is with rewards like money—
the carrot-and-stick approach. That's a mistake, says Daniel H. Pink (author of 
To Sell Is Human: The Surprising Truth About Motivating Others). In this 
provocative and persuasive new book, he asserts that the secret to high 
performance and satisfaction-at work, at school, and at home—is the deeply 
human need to direct our own lives, to learn and create new things, and to do 
better by ourselves and our world.

D R I V E :  T H E  S U R P R I S I N G  T R U T H  A B O U T  W H A T

M O T I V A T E S  U S

B Y  D A N I E L  J .  P I N K

Source

P U R C H A S E  

F U L L  R E P O R T  

T O  U N L O C K

https://www.amazon.com/Habits-Highly-Effective-People-Powerful/dp/1451639619/ref=sr_1_2?ie=UTF8&qid=1542393505&sr=8-2&keywords=7+habits
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Prompts to Get 
You Started
These prompts are designed to help you begin integrating your Marketing 
Personality Type into your marketing strategy and business.
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M A K E  A  L I S T  O F  S P E A K I N G  O P P O R T U N I T I E S  Y O U ’ D  L I K E  

T O  T A K E  A D V A N T A G E  O F  T H I S  Y E A R .  R E M E M B E R  T O  

I N C L U D E  A L L  P L A T F O R M S  T H A T  S O U N D  F U N  T O  Y O U  -  

S T A G E S ,  P O D C A S T S ,  S H O W S ,  A N D  Y O U R  O W N  

C H A N N E L S .

...................................................................................

...................................................................................

...................................................................................

...................................................................................

...................................................................................

...................................................................................

...................................................................................

...................................................................................

P U R C H A S E  

F U L L  R E P O R T  

T O  U N L O C K
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B E G I N  S K E T C H I N G  A  P L A N  F O R  W H A T  Y O U ’ D  L I K E  T O  

S P E A K  A B O U T  O N  S T A G E  O R  B E H I N D  A  M I C .

D O  Y O U  H A V E  A N Y  C O M P L I C A T E D  S A L E S  

F U N N E L S  O R  E M A I L  S E Q U E N C E S  W I T H I N  Y O U R  

B U S I N E S S ?  T A K E  A  L O O K  A T  T H O S E  N O W  A N D  

S E E  H O W  Y O U  M I G H T  B E  A B L E  T O  S I M P L I F Y  

T H E M  S O O N .

P U R C H A S E  

F U L L  R E P O R T  

T O  U N L O C K
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Keep Going!
shows you how to align your best marketing strategy with your business 

offerings and your ideal client.  This will allow you the joy and freedom to show 
up in a feel-good way AND attract the best clients, willing to buy!
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T H E  E N F J  # M A R K E T I N G T H A T F E E L S G O O D  O N L I N E  C O U R S E  

S A V E  $ 5 0  O F F  T H E  E N F J  C O U R S E

P R O M O  C O D E :  E N F J

I  W A N T  T H E  C O U R S E !

P U R C H A S E  

F U L L  R E P O R T  

T O  U N L O C K
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As of the time of initial publication, the URLs displayed in this book link or 
refer to existing websites on the Internet. Marketing Personalities is not 
responsible for, and should not be deemed to endorse or recommend any 
website other than its own or any content available on the Internet (including 
without limitation at any website, blog page, information page) that is not 
created by Marketing Personalities.
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C O P Y R I G H T  2 0 1 8 - 1 9  B Y  M A R K E T I N G  P E R S O N A L I T I E S

A L L  R I G H T S  R E S E R V E D .
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